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AIM 
To consider the use and application
of propaganda.

LESSON OUTCOMES
By the end of the lesson:
All students will be able to consider
the spiritual, moral, social and
cultural consequences of using
propaganda. 

Some students will be able to
consider the ethical implications of
the use of propaganda.

A few students will be able to
consider the positives and negatives
of the use of propaganda.

CONCEPTS TO EXAMINE
Propaganda, prejudice,
discrimination, media, peace.

Lesson Two: Propaganda

OVERVIEW
The class will examine pieces of propaganda used before and after the
Cuban missile crisis to explore the use of information and media to
influence audiences for different motivations. Students will explore the use
of propaganda inciting prejudice and discrimination. Using critical enquiry
students will develop an understanding of how propaganda can be used
today and analyse its effects and consequences.

EQUIPMENT NEEDED
- Pens
- Propaganda images 
- Protect and Survive
- Protest and Survive
- Propaganda Checklist
- Propaganda PowerPoint (online)
- Video of Protect and Survive could also be used
- Newspapers

SUGGESTED TIME
This is a one hour lesson, but can de differentiated to run over a number of
lessons examining each activity in more detail.

ROOM LAYOUT
For pair/group work

SKILLS
- Presentation skills
- Critical enquiry
- Critical analysis
- Drawing/Writing
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INSTRUCTIONS
Starter
Teacher to display images of American and Japanese propaganda before/during World War Two. 

In groups students to discuss the images and answer the questions that are displayed in the PowerPoint images.

Teacher to facilitate discussion based around questions, and ask class members to think about the spiritual, moral,
social and cultural impacts of the images.

Main activities
Split the class into groups of students.

Give one set of students Protect and Survive cover pages and booklet pages 20-24.

Give another set of students Protest and Survive booklet cover pages and Nuclear Attack on Newham leaflet.

All students to be given the Propaganda Checklist. 

Students then examine the sources that they have been given using the checklist to evaluate the use of language
and images to influence audiences.

After 5 minutes students stop their investigation, and then are given the other resource and repeat the activity.

After a further 5 minutes students stop and return both sources.

Using their checklist students then discuss which aspects of each source contains the most influential
propaganda, and what tools are needed to influence the public. Groups to feed this back to the class.

Give all the groups a different newspaper to examine. Using the same checklist as before students are given time
to examine the newspapers to analyse how propaganda is used to influence the public today. 

When this activity is fed back to the class the teacher can illicit answers that enable students to consider prejudice
and discrimination and ethical dilemmas.

PLENARY
At the end of the lesson, ask students to consider the emotional impact of the use of propaganda on different
groups in society. Can students think of any examples of good propaganda?

DIFFERENTIATION
- Use sections of each of the sources to examine 
- Use a differentiated version of the checklist – with the first line of each category started
- Give student specific pages of newspapers to examine, or other cultural/visual references from the period.

EXTENSION
- Students spend more time examining each resource and considering the ethical implications of the use and

influence of such material.
- Create a list of positive and negative uses of propaganda through history – using examples.
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Further information: Propaganda 

What is it?
Propaganda is one of the most important tools a government or organisational body has in mobilising public
support for a particular cause, event or crisis. In general propaganda is a message which aims at persuading its
audience, in most cases the general public, to behave or think in a certain manner. In the case of the Cuban
missile crisis the purpose of the propaganda was to promote the viewpoints of the two superpowers – USA and
the Soviet Union – to their own population and the world as a whole. Understanding what propaganda is and
how it functions is important because if not recognised it can allow information to be transmitted under the
pretence of truth even though it may be completely fabricated or false.

How is it used? 
Propaganda can be used to deliver messages to the public in a variety of ways, this includes through the use of
radio, television, newspapers, posters, people and leaflets. It can be delivered in a secretive or subtle way so that
the person receiving the propaganda is not fully aware they are being targeted to change the way they behave,
their attitudes or beliefs towards a certain person, topic, government or state. This can have positive or negative
effects. It can be achieved through covert or official means and the aim in all this is to channel the public’s
attitudes towards a certain event, topic, person or state in the way the propagandist wants it. 

Cuban Missile Crisis
During the Cuban missile crisis propaganda was used by both sides to mobilise support for their objectives within
the conflict. During the crisis both governments and the media were trying to frame the crisis as the fault of the
other country as well as trying to reduce panic and maintain order within the population so life could go on as
smoothly as possible given the circumstances. This aspect of propaganda is vital during possible conflict situations
as it prepares the population for war whilst simultaneously reducing tension and maintaining public order. 

Is it still used today?
Propaganda continues to be an important aspect of people’s daily lives to this day. We are constantly
encountering it, through adverts, media outlets and government announcements. Propaganda has become
increasingly sophisticated since the Cuban missile crisis. In an average day you will encounter multiple examples
of propaganda, some more obvious than others. 



17

WW2 Propaganda from US and Japan
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Please use the full booklet that can be downloaded from here: http://www.atomica.co.uk/main.htm
especially pages 20-24 can be used. Without access to this, use the following images.



19



20

What kind of emotive language does it use?

How and what sort of power do the images
present?

What are the key messages?

What are potential problems with this
image/text?

What is the purpose of the source and how do
could it be used? How reliable is it?

How does it make you feel?
How about your parents?
A war veteran?

How could people be offended by the message?

Why do you think the message has been
constructed in this way?

Would this poster be able to be used in today’s
society?

Is this propaganda?

Propaganda checklist


